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VISITOR ANALYSIS

IEMOUL

INDIA-2014

BUSINESS VISITORS : 21522

25% of visitors Represent 18% of visitors knew
Manufacturing & Q.C. about the Exhibition Global Visitors
from Exhibitors Representation
24% of visitors Represent 17.62% of visitors know was from 19
New Project Development about the Exibition from Countries

Brochure

- 26% of visitors
o ..
39% of visitors _ represented companies
represented companies that will invest upto
that have an annual turn- 25 lacs to

over between Rs 1-25 cr 1 cr to in capital
infrastructure




GLOBAL VISITORS REPRESENTATION

India
DEw) CHINA
ITALY
SINGAPORE
GERMANY
FRANCE
JAPAN
TAIWAN
THAILAND
UAE
ALGERIA
BANGKOK
IRAN
KUWAIT
NIGERIA
INDONESIA
AUSTRALIA
CANADA
OMAN

United Kingdom

Global Visitors representation was from 19 countries




VISITOR REPRESENTATION - STATEWISE
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29% 19% 2% 2%

m MAHARASHTRA

= TAMIL NADU

m GUJARAT

= MADHYA PRADESH

m DELHI

= HARYANA
KARNATAKA

= ANDHRA PRADESH

m Others




VISITORS ROLE IN THE ORGANIZATION

IEMOUL
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w Identify / Finalise Suppliers
And Purchases

m New Projects & Planning
m Sales
Marketing, Business

Development

= Manufacturing & Qc




TURNOVER OF ORGANISATION
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= 1 To 25 Crore

m 25 To 50 Crore
m 50 To 100 Crore
= Above 100 Crore




BUSINESS CAN BE BEST DESCRIBED AS

IEMOUL

INDIA 2014

® Auto

m Plastic Products

m Electrical

= Consumer Durables
= Electronics

m Auto Ancillary

= Special Steel

= Engineering

m Metal Working




